
The Civic Audience Data 
Share Ireland Audience Overview 2023



TOPLINE DATA

15325 recipients

345 responses 2.3% reponse

(venue average 1.5%)

Indigo Share Ireland delivered by Indigo in partnership with Theatre Forum, as part of Audience Insights 2023.
Full Results: https://www.research.net/results/SM-mxLDoLHlFAcLwfIuksPOeQ_3D_3D/ 

https://theatreforum.ie/forum-notice/theatre-forum-audience-insights-2023/




Fairly obvious, engaged 
patrons more likely to 

respond to e-mail 
surveys



Comments 
demonstrate an 

excellent link to our 
values and brand 

mission.

Great Theatre on our door step
Easy access
Friendly and part of the 
community
Fun
Local entertainment
Local theatre
Such friendly staff

MISSION:
A place of possibility, 

opportunity and 
transformation, where all 
people are inspired and 

nurtured to play a creative and 
civic role in our world.

VALUES

Unprompted comments

Drama in a small intimate venue
Innovative, local, value
Entertainment
Local artists
Happy friendly staff and audience
great shows,variety of shiws,nice 
cafe,good seats



The Civic is more 
‘entertaining, exciting, 

inclusive’ than other venues 
and LESS ‘expensive’.

All Venues



This organisation is important to our local community

This organisation makes me feel welcome and included

This organisation appeals to a wide range of people

This organisation is open to those with access needs

This organisation is demonstrating a clear commitment to 
environmental responsibility

This organisation leads the way for culture in the area

This organisation reflects my own cultural heritage



All Venues







All Venues









Respondents more likely 
to be of an older 

dempgraphic, however 
programming for teens/ 
young adults has been 

identified as a gap, hence 
future plans for more 

breadth in music 
programming (Hip/Hop, 

youth culture 
(comedians) and 

podcasts for example.



POSITIVE – Trusted, customer centric venue. Breadth of programming with affordable 
pricing mentioned many times (unprompted).

KEY ACTION POINTS
- Green Policy
- EDI (Cultural representation)
- Increase frequency (venue promotion/ PR post construction works- Luas 

advertising/ large digital screen etc.)
- Programming for teens/young adults/ late night economy?

https://www.research.net/results/SM-mxLDoLHlFAcLwfIuksPOeQ_3D_3D/
 

Other specific data included please read the report:

https://www.research.net/results/SM-mxLDoLHlFAcLwfIuksPOeQ_3D_3D/

